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Abstract
________________________________________________________

Adopting a phenomenological approach can reveal a vast array of novel insights into the
tourism phenomenon. Likewise, multi-local studies within cultural and urban geography,
here practised through a joint focus on both Edinburgh and Copenhagen, may be
enhanced by methods which resist the requirement of fixed meanings. Whilst the
‘performance turn’ has opened up a wealth of non-representational concerns and
research designs, there is a dearth of investigation into the various ways in which tourism
performs at multiple scales and upon multiple stages. Through an auto-ethnographical
methodology, supplemented by the collection of route maps, photographs and audio clips,
this dissertation contends that a multisensory phenomenology can offer unique
perspectives into how the tourist’s ‘sense of place’ is developed, in doing so highlighting
the pervasive impacts of postmodern tourism on the urban environment.
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Chapter 1 - Introduction
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There is an undeniable need to insert the physical ‘body, along with the self-image and
speaking repertoire of the speaker’, back into geographical research (Denzin, 1997: 42)
1.1 – Edinburgh and Copenhagen

Figure 1: Map of Edinburgh

My research for this dissertation took place in the cities of Edinburgh (Figure 1) and
Copenhagen (Figure 2). I chose these two destinations as I thought they would offer a
wide variety of sensuous experiences and provide numerous areas for comparison.
Additional reasons are listed below:
•

They are both European capital cities, allowing for a study into how they act as
leading destinations in their own right and as gateways to their countries.

•

They are both relatively small and compact capitals, making walking a viable
method of discovery.

•

English is spoken and understood in both nations, offering ease-of-communication.

•

They are both culturally-renowned tourist hotspots: Edinburgh is the UK’s second
most popular tourist destination (Edinburgh.org, 2019) and Copenhagen amongst
the fastest growing tourism destinations in Europe (Visitcopenhagen, 2019).

With Edinburgh and Copenhagen as my chosen field locations, then, this dissertation
seeks to bridge two timely geographical pursuits. In the following chapters I reveal the
ways in which the tourism phenomenon – in much the same way as academia – is
7
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rendered useful by producing knowledge about ourselves and the world (Crouch, 1999). I
additionally show how a phenomenological approach can activate this knowledge by
illuminating the various ways in which tourism practises are ‘embedded in, and in turn
transform, times and spaces’ (253).

Figure 2: Map of Copenhagen

1.2 – Aims and Objectives
_______________________________________________________________________
My dissertation aims to investigate the heterogenous means through which a range of
performances, and the material affordances of the urban environment, interact in forming
the tourist’s ‘sense of place’. These interactions will be explored through three objectives,
given below, which in turn structure the analysis chapters:
•

How do tourism stagings promote a ‘sense of place’ in Edinburgh and
Copenhagen?

•

How did my sensory experience differ in Edinburgh and Copenhagen and what
factors mediated these differences?

•

How far has the tourism phenomenon contributed to urban re-imaginings in
Edinburgh and Copenhagen?

By attending to these objectives, this study seeks to adopt what Rodaway (1994: 4) has
termed a ‘more integrated view of the role of the senses in geographical understanding’,
wherein important insights into the constitution of the self are explored through a focus on
the sensory-experiencing body and its interdependency with landscape (Pink, 2015).
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1.3 – Structure
_______________________________________________________________________
Initially proceeding by situating my study within the substantial academic literature already
collated in the field, this study goes on to provide a detailed account of the unique
methodological process undertaken as part of this investigation. The aims and objectives
are then attended to through three analysis chapters, before conclusions are drawn and a
critical evaluation of my project is given in the final chapter.
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Chapter 2 - Literature review
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The significant theoretical basis for this project is reviewed in this chapter within two
themes. Firstly, the study of the tourism phenomenon in cultural geography is critiqued
through an appraisal of recent theoretical insights relating to tourism stagings, which is
then connected to the phenomenological ‘doing’ of tourism. Secondly, the phrase ‘sense
of place’ is apprehended through previous geographical work into space and place, and
from the efforts of geographers to stimulate wider sensory perceptions of these terms.

2.1 - The Tourism Phenomenon:
_______________________________________________________________________
Reflexive tourism:
On the merging of leisure and tourism, Crouch (1999: 1) notes that ‘leisure becomes
commodified in places and tourism is accompanied by similar commodification, and both
have the capacity for reflexivity’. Rossetto (2012: 33) alludes to how this reflexivity can
spill over into ‘cartographic anxiety’; the apparent need for cities to be understood through
cartographic representations. Reflexive tourism also commonly involves the construction
of themed spaces, ‘a process of signification where certain geographical representations
and meanings are selectively invented, reworked and borrowed’ (Urry, 2011: 125). As I
attend to through Edinburgh in section 6.1, these themed spaces often materialise in the
form of heritage, which whilst in many ways masking a shallow consumerism, can at the
same time involve ‘a strong sense of lineage and inheritance’ (ibid: 141), creating iconic
places that come to represent the city (Maitland and Ritchie, 2010).
Indeed, cultural distinctiveness has become more and more important in tourism as
places are increasingly economies of signs: a growth in tourism reflexivity involves both
auditing local facilities and targeting appropriate marketing for an identified market niche
(Urry, 2011). Maitland and Newman (2014) review how world tourism cities showcase
these traits with particular intensity: through the work of visitors, residents and workers,
world tourism cities produce new localities which add to their already substantial
advantage in the competition for reputation. In this manner, tourism can be analysed at
the scale of the global networks it generates, ‘creating a two-way flow of people, images
and information’ (16), wherein world tourism cities enjoy the largest flows of people as
they are ‘relatively rich, polycentric, multi-functional and culturally diverse’ (11). The
negotiation and interpretation of signs and symbols is, however, particularly complicated
in capital cities, since they must represent not simply the city, but the nation as a whole
(Maitland and Ritchie, 2010). Consequently, ‘capitals are defined by their role within
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nations or the construction of nations… and fit uneasily in the dominant model of the
entrepreneurial city’ (Cochrane, 2006: 5).
The Edinburgh Tourism Strategy for 2020 and the Copenhagen case study from the 2018
UCLG report provide evidence for many of these processes. The former’s primary aim is
to ‘create a thriving, profitable tourism industry…delivering high levels of economic,
cultural and social benefit to Edinburgh and Scotland as a whole’ (TEAM Tourism
Consulting, 2012). The main future challenges highlighted in achieving this are in
maintaining the high quality of the unique public environment, extending tourism’s footprint
in the city beyond its Old and New Towns and implementing new technologies for tourism.
By contrast, Copenhagen has undergone a recent strategic re-visioning following the
spectacular failure of growth-orientated branding strategies (Richards and Marquez,
2018). At the forefront of this approach has been the development of an innovative
‘localhood’ concept, a cosmopolitanisation involving decentralisation, inclusiveness and
equal access (56). Crucial to its success so far has been the role of locals as willing
ambassadors, with ‘46% feeling responsible for providing visitors with a positive
experience’ (56). As well as providing me with an analytical framework from which to
interpret my experiences in chapters 4 and 6, these two policy documents have shed light
on the devices of virtual and imaginative travel that have accompanied the internet boom
(Maitland and Newman, 2014), with growing forms of ‘mediatised gazing’ creating new
desires and novel destinations for tourist travel (Urry, 2011: 118).
Performing tourism:
Selby (2004) has argued that a clear analytical framework for understanding city tourism
is still lacking. My project seeks to address this gap by examining tourism ‘in relation to
moving, multi-sensuous bodies’ (Lund, 2006: 41). Through adopting the lens of the
‘performance turn’, tourism is seen as a ‘doing’, wherein by assuming the perspective of
the tourist I open up a discourse on how they actually use cities, which until recently has
been particularly neglected in academic discussion (Page, 2002). Pernecky and Jamal
(2010: 1060) have argued that the use of phenomenological approaches in tourism are
highly pertinent ‘as phenomenology is concerned with the study of lived experience’, and
few would disagree that experience is an integral part of the tourism product. They go on
to explain how adequate methodological guidance in tourism phenomenology is still
lacking, with the assumptions particularly underscored relating to the key role of language
in understanding, the importance of the researcher’s reflexivity and the co-construction of
interpretation and historicity. Chapter 3 details how I have sought to attend to these
absences.
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In John Urry’s The Tourist Gaze (2011), analysis of what we encounter as a tourist, and
how it is socially organised and systematised, is seen as a good way of deciphering the
non-tourist experience; in other words, getting at just what is happening in the ‘normal
society’ (3). Being a tourist is now increasingly seen as a marker of status in modern
societies, particularly amongst the cosmopolitan consuming class, and is considered
necessary for good health and a cosmopolitan outlook for tourists and local residents
alike. As a result, local residents are adopting the demands of tourists in their own cities,
leading to a ‘blurring and dissolving’ of boundaries between tourists and the host
community (Fainstein et al, 2003: 243).
This blurring is only heightened by changing tourist behaviours, with a burgeoning desire
amongst many for ‘off the beaten track’ experiences (Maitland and Newman, 2014).
Maitland (2008) asserts how the mundane practises of everyday life may be attractive to
visitors and act as a signifier of the real or authentic city, whilst Edensor (2001) cites the
desired move from ‘enclavic’ tourist spaces to ‘heterogenous’ tourist spaces, the latter
described as ‘multi-purpose spaces in which a wide range of activities and people coexist’ (64). There is thus an expansive literature surrounding the merging of tourism
mobilities, encouraging my adoption of a postmodern theoretical framework that accounts
for the de-differentiation between touristic practises and other spheres of cultural
experience (Lash 1990; Urry, 2011).
Despite the amalgamation of desires, tourism performances must in many ways be seen
as preformed (Urry, 2011). Whilst appearing largely habitual and unplanned, these
performances are never for the first time, instead requiring ‘rehearsal and imitation, and
adjustment to norms and expectations’ (192). Cater and Cloke (2007) encourage
reflection on these expectations within the realm of adventure tourism, revealing how such
practises allow the tourist to choose between a variety of activities and mental states. In
this light, ‘the way in which adventure pervades contemporary conceptions of identity… is
a useful marker for the study of society’ (15), with this sentiment infusing my analysis of
Copenhagen’s fitness initiatives in section 6.2.

2.2 - Developing a ‘Sense of Place’
_______________________________________________________________________
From space to place:
In early humanistic geography, ‘sense of place’ commonly denoted ‘intimate, personal and
emotional relationships between self and place’ (Wylie, 2009: 676), the product of
13
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affective qualities of place attachment which provided a counter to detached and
abstracted notions of space. In order to research this process, cultural geographers have
adopted interpretative frameworks similar to those of anthropologists, guided in part by
Heidegger’s theories of dwelling (Elden, 2001). The collection of experiential data
encouraged by this approach is appropriate because places should be seen as a ‘centre
of felt value where biological needs are satisfied’ (Tuan, 1977: 4), wherein ‘what begins as
undifferentiated space becomes place as we get to know it better and endow it with value’
(6).
In more recent works, these uses of the term, in which senses of belonging and
attachment are foregrounded as investigative objects, have been further refined (Wylie,
2009). Feld and Basso (1996: 46) contend that the phenomenological perspective can
reveal the true ‘concreteness’ of place; they see place not as a decoration or projection
onto space – the neutral, pre-given medium – but as an already plenary presence
permeated with culturally constituted institutions and practises. Apprehending place in this
way requires undertaking ‘lived, embodied and practised geographies’ (Cresswell, 2003:
280); for even when pre-reflexively experienced, neither body nor place is pre-cultural: ‘as
places gather bodies in their midst in deeply encultured ways, so cultures conjoin bodies
in concrete circumstances of emplacement’ (Feld and Basso, 1996: 46).
Through the comparison of two European capitals my project aims to suffuse these more
conservative conceptualisations of place with recent inroads into what Massey (1994)
terms a ‘global sense of place’. Her influential essay develops a more progressive ‘sense
of place’ which ‘embraces the culturally multiple, dynamic and connective aspects of place
in a globalised world’ (Wylie, 2009: 676). In order to do this, as well as considering the
ability of architecture and urban renewal to expand space consciousness, I explore the
capacity of the built environment to define and refine sensibility (Tuan, 1977; DeCerteau,
1984), thus hoping to contribute to more porous and outward-looking conceptions of
space and place.
Sensing place:
Whilst geography has been conventionally understood as a visual discipline, we learn
about the world through our whole bodies and a range of senses (Law, 2014). This study
thus hopes to contribute to expanding work into sensory experiences, which despite
offering ‘fresh insights into the complexity of urban life and new opportunities for
embodied research’ (718), have until recently been examined through a very limited
vocabulary.

14

University of Nottingham: School of Geography

Robbie Curtis

Sight: Cultural geographers have long contemplated the relationship between vision and
power (Elden, 2001; Rose, 2001; Law, 2014). This involves making a distinction between
vision – what the human eye is physiologically capable of seeing – and visuality, which
refers to the means through which vision is culturally constructed in various ways (Rose,
2001). Sight has been afforded a hegemonic position in rational Western enquiry over the
years, perhaps because the organisation of human space is uniquely dependent on it
(Tuan, 1977). The dominant visuality, or scopic regime, of postmodern society is highly
contested according to Haraway (1991), with the challenge lying in differentiating between
the social effects of those different visions. However, I argue that our eyes do not
encapsulate the totality of our experience with urban space, wherein an ‘objective’
reliance on vision acts in opposition to a more ‘intuitive’ reliance on other forms of
knowledge (Law, 2014: 708).
The haptic system: Paying recognition to the haptic system within sensory ethnography
underlines a willingness to use the body as an instrument of research (Paterson, 2009).
Verily, the human scale is of crucial importance to such research design, with Stoller
(1997) contending that accepting sensuousness involves lending one’s body, with all its
complexities and structures, to the world. The haptic system, theorised by Gibson (1966)
as the apparatus through which an individual gets information about both their
environment and their body, can be broken down into three underexplored bodily
sensations: kinaesthesia (the sense of movement); proprioception (the sense of bodily
position), and the vestibular system (the sense of balance), with their workings explored
further in section 5.1. My study aims to advance the increasing interest in performing
ethnographies of the haptic sensations when walking (Lund, 2005; Macpherson, 2009);
after all, ‘walking is a bodily movement that not only connects the body to the ground but
also includes different postures speeds and rhythms…playing a fundamental part in how
the surroundings are sensually experienced’ (Lund, 2005: 28). A particularly influential
journal to this project, written by Degen and Rose (2012), reviewed the sensory
experiencing of urban design in Milton Keynes and Bedford. Through attending to the
everyday in-situ experience of urban dwellers and to multiple sensory modalities, sensory
perception was seen to be influenced by different and shifting spatial and temporal
practises, mediated by particular practises of spatial mobility and by the perceptual
memory of previous visits to the same or similar places. Their study therefore sheds light
on how spatial knowledge and practise enhance our overall spatial ability, refined in
various ways by our haptic experiences (Paterson, 2009).
Olfacation: Rodaway (1994: 68) describes the geography of smell as ‘the perception of
an odour in or across a given space…and the association of odours with particular things,
15
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organisms, situations and emotions which all contribute to a sense of place and the
character of places’. Indeed, referring to the sense of smell, ‘olfacation offers a more
direct and less premeditated encounter with the environment that cannot be turned on and
off’ (Crouch, 1999: 41). My tasting exploits in section 4.2.2 seek to relate to varied work
surrounding how odours can in this way generate both ‘revulsion and attraction’ (ibid), and
through doing so lend distinctive character to objects and places, making them easier to
identify and remember (Tuan, 1977).
Sound: Sounds can greatly enrich the human feeling for space by conveying a strong
sense of size and distance (Rodaway, 1994). Consciously organised in what Ingham
(1999) refers to as ‘soundscapes’, sound is recognised by Revill (2016: 252) as
‘coproduced by the act or processes of making, the materials which carry and transmit,
and the means of receiving, sensing and making sense’. Through such processes, sound
enlarges spatial awareness to include areas behind the head that cannot be seen, whilst
at the same time its impermanence lends it a particular fragility (ibid). These properties
afford sound a unique influence in the making of political spaces (Kanngieser, 2011). My
project touches on these qualities whilst simultaneously aiming to address the lack of
attention paid to the processes and practises by which sound actually makes space
(Revill, 2016).
In summary, this chapter has sought to marry previous work into the sensory perception of
place with literature relating to the staging and performance of tourism. The gaps
identified point unanimously towards a methodological approach prioritising the
immediacy of lived experience (Pink, 2015), my interpretation of which I detail in the
following chapter.
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Chapter 3 - Methodology
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As Lees (2003) laments; in much of the ‘new’ urban geography, method and methodology
are seen as mere inconveniences. In particular, my dissertation seeks to attend to the
‘ethnographic void’ that has emerged in swathes of the discipline, in doing so contributing
to an approach with the potential to resituate the researcher ‘among real people in real
cities’ (110). Detailed in this chapter, the pathway from embodied experience to theoretical
insight was supplemented by a rigorous combination of fieldwork methods; including autoethnography, analysis of primary and secondary materials, the use of Strava mapping
technology, and finally the collection of photographs and audio clips. The importance of
reflexivity is then recognised in a discussion of conceptual limitations in section 3.2.

3.1 - From Embodied Experience to Theoretical Insight
_______________________________________________________________________
Auto-ethnography:
The use of auto-ethnography as my primary research method follows the recently
renewed effort amongst researchers to explore the consequences of emotional
experience and subjective cognitive processes from a phenomenological standpoint
(Szarycz, 2009). Likewise, geographers have increasingly used ‘storytelling’ – taking an
emotionally charged, strongly affecting and deliberately subjective perspective – as a
means of conveying a deeper understanding of the spatial experience (Peterle, 2018: 6).
Fundamentally, my approach to the expansive research practise of ethnography takes the
form of observation, which represents ‘more a practise of discovery than an objective form
of reporting’ (Watson and Till, 2010: 126), involving ‘description of and reflection upon
embodied and emotional experiences, intersubjective and material exchanges, and social
and non-human interactions’ (ibid). Whilst in practise the roles of an ethnographer are fluid
throughout the research process, the subversive nature of my project, conjured by images
of the psychogeographer in their various guises, leant itself more readily to performing a
covert role, allowing me to maintain complete focus on both internal and external stimuli
(Cook, 2005).
My auto-ethnographical performance entailed five days spent in Edinburgh, staying at
Belford Hostel for the full extent, and five days in Copenhagen, with my accommodation
split between Wakeup Hotel (three nights) and a&o Hostel (two nights). I carried with me a
central notebook, or field diary, for the duration of my stay in both cities. My emphasis was
on recalling my experiences with linguistic creativity, whereby ethnographic research as a
whole has increasingly embraced the creative arts in order to communicate geographical
insights and ideas (Watson and Till, 2010). The diary was used initially to record my
immediate emotional and affective responses whilst they remained present, taking the
18
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form of a ‘stream of consciousness’ (Cook, 2005: 181). During the late evenings I spent
time reviewing these notes, ordering and coding them to identify themes. As shown in
Appendix 1, after being typed up, I colour-coded my notes according to their sensory
relations, before ordering them into themes including ‘The Kinaesthetic City’ (section 5.1)
and ‘The Built Environment’ (section 5.2), which were later used to structure my analysis.
Coding was thus done to ‘identify general patterns, clarify connections and relations… and
refine ideas’ (Watson and Till, 2010: 128).
Through a joint emphasis on two cities, my research should additionally be viewed as a
multi-local ethnography, wherein my in-depth comparisons capitalise upon the discipline’s
traditional strengths at theorising ‘local’ places as constituted within the globalised world
system (Escobar, 2001). At the same time, taking inspiration from postcolonial theory and
wary not to reproduce what McFarlane (2010: 728) has termed an ‘impoverished notion of
comparison’ within urban studies, my auto-ethnographical efforts place more emphasis on
the process of ‘doing’ than the procurement of ‘facts’, whereby, as suggested by Watson
and Till (2010) I frame this method as an opportunity to re-imagine the practise of
research more generally and, through doing so, as a potential means of critically
contributing to the world at large in future studies. Such critical engagement, I argue,
would not be possible without the study of more than one city, wherein the identification of
similarities and differences, consistencies and inconsistencies, can be highly beneficial to
the comprehension of the lived experience.
Primary and secondary sources:
An understanding of place may be enhanced by investigating the ways in which places
are constituted and experienced by others. This entails employing a mixture of qualitative
methods, and a more varied approach to the analysis of different research materials (Pink,
2015). My research thus involved the use of secondary data provided by both guidebooks
and tourism-promoting websites for the two cities, making notes relating to their emotional
and behavioural impact on me (Appendix 2). This was supplemented by a broad range of
primary materials, taking the form of brochures, maps, leaflets and hand-outs collected
during my visits to the two cities, my interactions with which were used to frame my
analysis in section 4.1. The use of primary and secondary sources therefore enriched my
ethnographical toolkit by opening up hermeneutic opportunities: raising questions about
being-in-the-world as a tourist ‘from the perspective of meanings, understandings and
interpretations’ (Pernecky and Jamal, 2010: 1056).
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Route mapping:
As part of my research, I tracked my routes, or derivés, through the cities using GPS
technology on the Strava mobile app. Indeed, by traversing the urban expanses in an
almost continual state of experiential observation and reflection, I capitalised upon the
increasing acknowledgement of walking as both a route into everyday life and as a
research method in itself (Pink, 2015). My walks sought to combine two
conceptualisations of the derivé: whilst embarking upon ‘conventional’ touristic activities,
they took the form of sight-specific investigations of particular locations; however, as
ratified by Guy Debord and the Situationist International in 1958 (Bridger, 2013), during
my psychogeographical experiments in chapter 5, they instead became general
disorientating walks with no particular destination or purpose. Equated by the mobile app,
I covered a total of 56.3 miles on foot in Copenhagen and 49.69 miles in Edinburgh,
spending a combined total of around 75 hours on the move.
Through creating my own maps for every leg of this journey, as shown in Appendix 3, I
aim to challenge traditional sites of cartographic representation and the ‘epistemological
assumptions about what could be known’ (Legg, 2006: 709) that they endorse. This
challenge takes the form of an assessment of topographical familiarity in section 5.1.2,
wherein cartographic analysis is applied to the study of kinaesthetic experience rather
than the more habitually explored associations between vision and power (Wylie, 2013).
The use of the Strava mobile app was not without its difficulties, however. Spending all
day away from my accommodation meant that the battery life on my phone became an
issue, and additionally the GPS tracker paused itself on several occasions, meaning my
route was recorded as a straight line to the point where it was eventually un-paused.
Whilst this skewed data that would have directly influenced my interpretations, I was able
to quite easily pinpoint the affected stages of my walks and remove them from my
analysis accordingly.
Photographs and audio clips:
Bridger (2013) advocates that narrative derivé accounts can be enriched by additional
material, including photographs. Likewise, as part of Peterle’s (2018) creation of an
emergent and post-representational ‘carto-fiction’, she includes visual illustrations to
‘enrich the evocative power of the fictional paragraphs’ (4) and stimulate the reader’s
spatial imagination through a means beyond textual support. The photographs and audio
clips I collected during my own derivés are intended to do just that; whilst only a select few
were eventually used, I amassed a total of 554 of the former and 45 of the latter, providing
a wide pool of potential material. The reason that my photographs were used as
20
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supporting material and not analysed within themselves was because photographic
practises through time have been seen to reinforce and elaborate dominant visual gazes
(Crouch, 1999). Moreover, I was wary not to place too much emphasis on the visual
sense, in doing so marginalising the sensuality of the body (ibid). By supporting my
analysis with audio clips – far less common within academic discourse – I thus exert a
more rounded feminist consciousness, the value of which to sensory ethnography is
expounded in the following section.

3.2 - Conceptual Limitations and the Need for Reflexivity
_______________________________________________________________________
My research involves many elements of what Lorimer (2005) terms ‘more-thanrepresentational geographies’, which add value to the discipline by expanding on
conventional understandings of the social and therefore what can be regarded as
researchable. Whilst I contribute to a certain extent to the sub-field’s critique of the search
for fixed meanings through my phenomenological narratives, Lorimer encourages
reflection on how this more-than-representational approach can benefit further from more
scrupulous research design. In the case of my dissertation, this would have involved
increased planning beforehand so that fewer of my actions, experiences and thematic
selections were left to chance. An even more crucial element within contemporary
ethnography however, which this project embraces, is the need for reflexivity: by
questioning my actions and the data sets I have used, despite ambiguities within my
research design I enable others to potentially check my work and reproduce it for
themselves (Lees, 2003). Performing a reflexive sensory ethnography demands an even
broader awareness; an awareness of how one becomes involved ‘not only in participating
in other people’s practises, but also anticipating his or her co-involvement in the
constitution of places’ (Pink, 2015: 24), processes I reflect upon in a variety of ways in the
following chapters.
The issue of reflexivity within a feminist methodology is not without its tensions. Some
have questioned the way the research process can become ontologically pre-defined
(Nencel, 2014), whereby power relations are assumed beforehand, whilst Pillow (2003:
185) has lamented that reflexivity is simply a ‘tool of the privileged’. Nagar and Ali (2003:
360) state that ‘if our goal is to transform the power hierarchies embedded in knowledge
production, it is clearly not going to happen merely through a discussion of ‘how we
represent ourselves’’. Whilst these criticisms clearly apply to my study, wherein I can do
little about my positionality as a white, middle-class university student, this problem is
partially overcome by accepting that my findings represent only partial, located and
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embodied knowledge (Haraway, 1991). Crucial to this conception is the notion that the
field of study is not simply discovered, but constructed through the process of inclusions
and exclusions; knowledge thus produced by interpreting how I made sense of and
described my realities and actions and not through making objective claims (Kellet, 2011).
Watson and Till (2010) argue that the goal of decolonising geography demands more than
simply interrogating the topics of our choosing, but also taking responsibility for the
discipline’s intellectual trajectories. In light of this statement, by performing a dual role as
both participant and researcher – whilst at once recognising that my ethnographical
attempts are ‘inevitably provisional, contingent and never final’ (Kellet, 2011: 345) – I
therefore aim to contribute to productive new ways of seeing and thinking about the world.
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Chapter 4 - Staging Tourism
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This chapter provides a phenomenological response to the strategies and efforts of urban
planners in Edinburgh and Copenhagen at promoting tourism, wherein I perceived the
elements discussed to engender a ‘sense of place’ in a variety of ways. Here, the
performance of tourism is broken down into two distinct stages, forming the structure of
this chapter. Firstly, I provide a comparison of the impact of tourism marketing strategies
in their multifarious formats on my overall experience. Secondly, I deliver a sensory
comparison of two conventional touristic activities I undertook, analysing my responses
under the categories of ‘Tours’ and ‘Tasters’. In exploring the ‘conventional’, my
involvements in this chapter seek to nestle within what Edensor (2001: 64) describes as
‘enclavic tourist spaces’, thus permitting a focus on the ways in which symbolic and
functional spatial attributes are developed with particular intensity through the staging of
tourism (Maitland and Ritchie, 2010).
4.1 - The Staging of Tourism through Marketing Strategies
_______________________________________________________________________

When comparing the tourism marketing strategies of the two cities, I found it useful to
refer to Yi-Fu Tuan’s conceptualisation of place as a ‘pause’, or ‘whatever stable object
catches our attention’ (1977: 162). This understanding of place explains why it can be
made vividly real through processes of dramatization, and secondly how memorialising
place in books, and other material forms, can give it impact in the present (Creswell,
2003). Such processes of dramatization and memorialisation are socially organised and
systematised in heterogenous ways by marketing representatives of Edinburgh and
Copenhagen, and together construct a distinctive tourist gaze (Urry, 2011). I, like the vast
majority of modern tourists, happened to encounter the tourist gaze before I’d even set off
on my travels, with my unique ‘filter of ideas, skills, desires and expectations’ (ibid: 26)
initially shaped by a combination of the websites I
browsed and the pocket guides I bought.
Purchasing the two pocket guides after a trip to
Waterstones, I spent many hours perusing their contents
and making notes (Appendix 2). Both guidebooks were
visually captivating, with content headlines such as ‘What’s
Hot’ and ‘Top 10 Attractions’ fuelling my excitement and
appetite for exploration prior to setting off. This interaction
reveals how media cultures now create new desires for
tourist travel, novel destinations and new forms of
mediatised gazing (Lash 1990; Urry, 2011)

Figure 3: Edinburgh and
Copenhagen guidebooks
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Figure 4: Screenshot from Copenhagen visitor’s website

Figure 4 shows a screenshot from https://www.visitcopenhagen.com/copenhagen-tourist
where Central Copenhagen’s various districts have been creatively distinguished in such
ways as ‘Hipster’, ‘Multicultural’, ‘Family-friendly’, and ‘Posh’, alerting me to both the
diversity and the playfulness of the city; and Figure 5 from https://edinburgh.org/, which
impressed upon me Edinburgh’s vibrancy with its ‘variety of colourful festivals’. My use of
websites is indicative of the internet boom within the tourism industry, wherein ‘new forms
of virtual and imaginative travel are emerging’ (Maitland and Newman, 2014: 35).

Figure 5: Screenshot from Edinburgh visitor’s website
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When I arrived at the two destinations, the tourist gaze was extended through an
inundation of free booklets and leaflets, readily available at my accommodation and at
Tourist Information Centres. Many of these were brought to my attention upon checking in
at the hostel, and some were even waved in my direction as I walked past locals handing
them out on the street, ensuring that with minimal effort I had acquired more hand-outs
than I possibly could have needed. The way I carried myself as an interested visitor
undoubtedly attracted people to approach me with this variety of information, alerting them
that I was out looking for a cultural experience.

Figure 6: Leaflets, maps and brochures collected in Edinburgh and Copenhagen

What I sensed as a result of this, previously elucidated by Rossetto 2012, was a certain
‘cartographic anxiety’, or a desire to be understood through cartographic representations,
wherein the two cities aimed to influence my own ‘cognitive map’ in turn through shaping
my embodied encounters (33). For example, I was pointed in the direction of the Visit
Carlsberg tour by haptically-stimulating hand-outs such as the beer-shaped leaflet above,
which prompted adequate intrigue for me to add the tour to my itinerary for the following
day. Resultantly, this marketing strategy encourages a more sensuous tourism as it is
embodied and performative: the hand-outs mediated my experience of space just as the
spaces of the city mediated my use of the hand-outs, and I thus, like Rossetto before me,
found them to be an empowering tool.
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Urry (2011) has noted how ‘the power of the visual gaze within modern tourism is tied to
and enabled by various technologies’, and this is reflected in my diary account of the
Tourist Information Centre in Copenhagen:

Upon entering it became immediately
apparent how technologically innovative
the Centre was. As part of my ‘discovery’
of the city I was given a tour of the
harbour through a virtual reality headset,
made my way through several themed
interactive information boards and even
shook hands with a robot, albeit after a
failed attempt at conversation.

Figure 7: Robot at Copenhagen Visitor Service

As the passage shows, these exciting marketing strategies left a big impression on me: by
encouraging a corporeal interaction between real and virtual space they fostered in me a
deeper, technologically-mediated cartography of the city (Rossetto, 2012). Overall, the
tourism marketing strategies discussed have shown the consequences of everdiversifying mobilities for both myself and the two cities (Cochrane, 2006; Maitland and
Newman, 2014). They have revealed some of the mechanisms by which the connectivity
of global networks within the modern tourist industry has created a two-way flow of
people, images and information, where my perspectives, behaviours and expectations
were subject to alteration throughout the research process as a result of a variety of
marketing techniques.
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4.2 - Playing the ‘Conventional’ Tourist
_______________________________________________________________________

In analysing the conventional touristic activities I experienced, I respond to calls to
consider tourism as a performance, performed by both the actors who make up the
tourism stage and the tourists who respond to it in complex ways (Page, 2002; Selby,
2004; Urry, 2011). Here, I have grouped these ‘stages’ into the categories of ‘Tours’ and
‘Tasters’ in order to compare their sensory impact.
Tours:
I embarked upon a free walking tour in Edinburgh and a boat tour in Copenhagen. Of the
former, I wrote in my diary:
I found the walking tour this morning captivating. Angus (the tour-guide) put on a real
spectacle, pouring his heart and personality into his delivery, and even singing the
Scottish national anthem to us. He made the history, quirks and secrets surrounding the
Royal Mile come to life with his stories, and through his enthusiasm he created a
community atmosphere amongst the tour guests. I resultantly got chatting with a guy
called Liam, and we ended up going to the National Museum together straight afterwards.

The passage reveals the extent to which the performative and pedagogical aspects of the
Edinburgh walking tour enhanced my overall experience. In stark contrast, I found the
Copenhagen boat tour underwhelming in this respect. To suggest why, Figure 8 provides
an auditory comparison of the two tours. As the Copenhagen clip discloses, the guide
was floating between languages. She also had a much more robotic, monotonous delivery
in comparison to Angus, and was hard to hear over the whirr of the engine. I resultantly
found myself switching off from her and instead relying on visual stimuli, which, with
everyone around me busying themselves taking pictures, seemed to be the general
consensus.
Free Walking Tour Copenhagen Boat
Tour.m4a
Edinburgh.m4a

Figure 8: Auditory tour comparison (top) and (bottom) I found
myself hard at work snapping during the boat tour.
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In light of the contrasting impacts the two tours had on me, two things became clear:
firstly, the formulation of the soundscape was influenced by the processes of both making
and receiving, and through this variously enriched and detracted from my spatial
experience (Rodaway, 1994; Revill, 2016). Secondly, the value in conceptualising the tour
guide as the ‘choreographer’ of the tourism performance is apparent (Edensor, 2001).
This is a result of the differing ways they shaped both my interpretation of places and the
appropriate behaviour of others during their tours.
Tasters:
Denmark and Scotland are famously the original producers of Carlsberg beer and Whisky
respectively, so I thought I would get a taste for them. My pint in Copenhagen came at the
end of the Visit Carlsberg experience, a self-proclaimed indulgence for all the senses
(Visit Carlsberg, 2019). Evoking my experience, I wrote:

I have spent all afternoon at Visit Carlsberg.
Touring the production zones was a real
assault on the senses: first I was surrounded
by the malty, earthy smells of numerous,
churning wheat machines, and then I was
quickly transitioned into the sweaty, manurelike smells of the farmyard as I stroked the
stable horses. This stench was eased by the
sweet-tasting, complementary pint of
Carlsberg Dark. As I sat there, listening to
the electronic DJ set in the courtyard, with
the late afternoon sun just creeping through,
I was convinced it was one of the best beers
I’d ever tasted.
Figure 9: Just one shelf from the
world’s largest collection of unopened
beer bottles at Visit Carlsberg.

By contrast, the malt of 12-year-old Aberlour I tried in Amber Whisky Bar was my first
experience with the drink, and my face in Figure 10 shows my trepidation immediately
beforehand. The strong smell and formal surroundings appeared to only heighten the
impact of the drink on my taste buds, with the burn of warm spice lingering in my mouth
for some time afterwards.
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Figure 10: A nervy first whisky tasting

These contrasting experiences effectively show how smell in particular, as one of the most
direct senses, can offer a less premeditated encounter with the surrounding environment
(Crouch, 1999). Whilst I may not have been a fan of whisky anyway, olfacation plays a
role in ‘constructing and sustaining major distinctions in taste’ (ibid: 41), so the smells I
was subject to throughout the tasting experience may indeed have generated enhanced
revulsion to the whisky and attraction to the Carlsberg. Either way, I found that Visit
Carlsberg and the Amber Whisky Bar both sought to exploit what Rodaway terms ‘the
geographies of smell’ (1994: 68), which in turn heightened the intensity of my sensory
experience.
Edinburgh and Copenhagen have provided the setting for my exploration of the production
of ‘touristed landscapes’ (Maitland and Ritchie, 2010: 15). The sharpness of my ‘sense of
place’ in the two cities was harnessed by a combination of research on websites and
guidebooks plus reflecting upon my experiences as a tourist from the outside, wherein the
staging of tourism has been seen to encompass marketing ploys, in-situ performances
and the sensory shaping of the surrounding environment (Degen and Rose, 2012).
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Chapter 5 - The Sensory City
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To perform sensuousness is to lend one’s body to the world and in doing so accept its
various complexities (Stoller, 1997). In this chapter I seek to do this whilst responding to
the burgeoning interest in performing ethnographies of the somatic sensations through
walking (Lund 2005; Macpherson 2009). In order to do so, I adopt a psychogeographical
approach, analysing my emotions and behaviour as I moved through Edinburgh and
Copenhagen in response to two distinct themes: ‘The Kinaesthetic City’ and ‘The Built
Environment’. However, far from providing a political resistance like certain previous
psychogeographical studies (Coverley, 2010), this chapter responds to Debord’s support
for undertaking derivés with no particular destination or purpose (Bridger, 2013), wherein
an introspective analysis of my embodied sensations is enriched through the use of
narrative accounts, photographs, audio clips and Strava maps.
5.1 - The Kinaesthetic City
_______________________________________________________________________

The kinaesthetic performance of walking is something that binds internally felt and
externally orientated senses (Paterson, 2009), and this interaction is interrogated here
through a focus on both the roadside experience and the topography of the cities.
Roadside experience:
My derivés inevitably entailed walking alongside many major roads in both cities, however
my roadside experiences differed markedly. The major differences were prompted by
dissimilar transportation patterns, with my account from Copenhagen below portending
their impacts on me:
It was when walking down Frederiksberg Allé that I noticed the extent to which cyclists
had taken ownership of the roads. The whirring of bike chains was the only real
disturbance on the otherwise quiet central lanes, and cars were parked in narrow sidelanes in what I felt represented a symbolic reversal. As a walker, I too felt empowered to
occupy the roads and no longer considered myself a subordinate user. As I continued, I
considered this spirit to be encapsulated by a local woman smoking several yards into the
road, seemingly undeterred by the sporadically-passing vehicles.

By contrast, walking along Princes Street in Edinburgh I felt inclined to document that:
The traffic is far more prominent than in Copenhagen, and my movements in every
direction are followed by the angry beeping of cars and the roar of motorbikes unsettling
me from behind.
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Road sounds,
Copenhagen.m4a

Figure 11: Sights and sounds at roadside in Copenhagen

The roadside scenes in Figures 11 and 12 are accompanied by audio clips and indeed
reveal stark differences, with the road sounds of Edinburgh noticeably harsher and cars
considerably more visually prominent. Whilst the sign on the traffic light pictured below
reads ‘press the button to experience a sense of agency’, this turned out to be a rather
belated and weathered sense of agency, wherein a mass hoard of pedestrians had
gathered on the other side of the crossing before the green man eventually appeared.
Albeit not helped by the consistent rain I experienced in Edinburgh, I found myself
adopting a similar road rage as suggested by my account of the ‘angry beeping of cars’
above; my roadside walks became much more destination-driven and I became
unwittingly eager to shut off from both visual and auditory stimuli.

Road sounds,
Edinburgh.m4a

Figure 12: Sights and sounds at roadside in Edinburgh

33

University of Nottingham: School of Geography

Robbie Curtis

Whilst I flirt dangerously with creative hyperbole here, my contrasting roadside
experiences are important in revealing how sensory encounters and practises of mobility
exist in a reciprocal relationship (Degen and Rose, 2012). Going back to Paterson’s
(2009) exposition at the start of this passage; just as differing forms of transport heavily
influenced my internally felt senses, my resulting kinaesthetic performances impacted
upon my externally-oriented senses. The roadside can thus be deemed an unlikely
hotspot for studies into how ‘the senses are integrated by the way the living body moves’
(Lund, 2005: 28).
Topographical experience:
The topographical features of Edinburgh and Copenhagen played a crucial role in refining
my sensory and kinaesthetic experiences. This is best demonstrated through a
comparison of my route maps.
As the route maps show, on my
fourth day in Edinburgh, I walked
from Princes Street Gardens, up
the steep hill to the foot of the
castle. I then walked down the
full extent of the Royal Mile, up
to Arthur’s Seat at the summit of
Holyrood Park, before
descending. The next day I took
the same route back up to the
foot of the castle. Once I got
there, along with the familiar
winds and crowds of people, I
felt the same fatigue and burn in
my calves as the previous day.

Figure 13: Route map for days 4 (top) and 5 (bottom), Edinburgh
Figure 14 (left): droves of tourists atop Arthur’s Seat
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Whilst I found myself frequently
climbing in Edinburgh, my route
maps for days 2 and 3 in
Copenhagen reveal a different
story. The topography was much
flatter, and as such I was able to
cover more ground. Additionally,
both routes are clearly oriented
towards the harbour and its various
canals; whereby Copenhagen’s
maritime centre, with its expansive
landscapes, refreshing breezes
and distinctive smells, provided a
constant sub-conscious reference
point during my derivés.

Figure 15: Route map for days 2 (top) and 3 (bottom), Copenhagen

The topography of the two cities was therefore fundamental to my negotiation of space,
broadening my somatic familiarity with the urban environment (Gibson, 1966). As Tuan
(1977: 139) remarks, whilst ‘short term place experiences can be considered
superficial…the ‘feel’ of a place entails a unique blend of sights, sounds and smells,
registered over time in bones and muscles’. Just as Edinburgh’s highest points were
registered over time in my aching legs and through the noise of the crowds that
accompanied me there, Copenhagen’s harbour-front was registered through its striking
panoramic views and maritime smells, thus providing points of familiarity on my walks.
This growing familiarity was in turn central to the process of space becoming place, and
through routine engagements and habitual practises, I was able to attach particular
experiences and memories to these places (Paterson, 2009).
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5.2 - The Built Environment
_______________________________________________________________________

Features of the urban built environment not only reflect wider political, economic and
cultural changes, but can profoundly alter the everyday experience of urban space (Degen
and Rose, 2012). Indeed, their analysis is vital to an emplaced ethnography, one which
accounts for ‘the relationships between bodies, minds, and the materiality and sensoriality
of the environment’ (Pink, 2015: 312). Here, I attend to these materialities through
comparing my narrative accounts of two of the cities’ most charismatic districts:
Christiania in Copenhagen and Old Town in Edinburgh.
Christiania:

Figure 16: The colourful Christiania

Immediately upon entering Christiania there was a distinctly different feel to the rest of the
city: the walls of old military buildings were plastered in graffiti street art, and I walked past
a flea market full of apprehensive faces, with members of the local population out selling
drugs among other items. The wash of colour was completed by lanterns draped on what
looked like washing lines over the paths. As I wandered through, the playful nature of the
district was revealed on its quirky street signs, and the pride of the residents through the
sale of Christiania-themed merchandise. The wooden huts were awash with invention,
with the striking paintings and the smell of freshly-cut timber in the workshops a constant
feature. Despite this, I got the sense that I was intruding for the first time whilst there, with
my growing unease confirmed when I was threatened into deleting a picture by one of the
stool-owners. This rather sudden episode reminded me of an experience I’d had in
Marrakesh, where an eagle-eyed street-seller had seen me taking a picture of his king
cobra and demanded I pay for it. The wariness of the Christiania locals was explained
when just five minutes later, a formation of policeman had appeared, taping off the whole
area and forming a barrier, ushering people away. Noticing my confusion, a Danish man
told me that the police come every morning to raid for drugs, ‘costing our economy
thousands’.
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Figure 17: The quirky pride of the Christiania locals

Old Town:

Figure 18: Old Town architecture – the temporary and the permanent

What struck me instantly about Old Town was the grandeur of its architecture; from its
steep and towering gothic cathedrals to its huge historic museums. Standing magnificently
atop a volcanic ridge, the Royal Mile from the almost mystical castle to the stately
Holyrood House ran down between the weathered grey stone of Reformation-era
tenement buildings on both sides. Old Town quickly revealed itself to be a district steeped
in heritage, with its historical significance enthusing itself upon me through the shrill
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noises of bagpipes and the passionate Sunday parades. I came into contact with
Edinburgh’s legends and fantasies through eating at a café overlooking the castle, proudly
flaunting its status as ‘the birthplace of Harry Potter’, and through touching the weathered
nose of the statue of Greyfriar’s Bobby. By doing these things, and by simply losing myself
in the labyrinth of narrow, cobbled streets, I sensed the full effects of Old Town’s
enchantment, where the overhanging stands of the Edinburgh Tattoo only added to the
buzz and excitement I felt in the air.

Figure 19: Old Town’s myths and legends

These two narratives offer insight into how my experience of the two districts was
mediated by multiple senses. The wonder I expressed for Christiania’s graffiti-laden
shacks, and awe at Old Town’s towering cathedrals, is demonstrative of the power of the
built environment to define and refine sensibility (Tuan, 1977). My reactions therefore
should be seen not as self-conscious and retrospective interpretations, but as responses
of the body (Stoller, 1997). At the same time, however, Urry (2011: 192) asserts that
‘tourists never just travel to places: their mindsets, habitual practises and social relations
travel unreflexively with them’. This invites reflection into how my performances in the two
districts may have in part been ‘preformed’ (ibid): to what extent was my unease in
Christiania compounded by the bad experience I had in Marrakesh? And how far was my
sense of enchantment in Old Town enhanced by the cognitive links I made with my
knowledge of Harry Potter and Greyfriar’s Bobby? Whilst such measurements are
indeterminable, this passage has nevertheless revealed how materiality is not fixed but
requires completion by the perceiver, wherein my contrasting experience in the two
districts was in part mediated by my perceptual memory of urban space (Degen and
Rose, 2012).
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Through adopting a psychogeographical approach, this chapter has shed light on how
places are woven together by sensory assemblages (DeCerteau, 1984), convened
through both the specific walking practises that give them shape and the material
affordances of the built environment.

39

University of Nottingham: School of Geography

Robbie Curtis

Chapter 6 - Urban Re-imaginings
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Acting as both leading destinations in their own right and gateways to their countries as a
whole, capital cities play a crucial role in the establishment of national identity (Maitland
and Ritchie, 2010). With these processes in mind, this chapter draws from postmodern
theory – involving the de-differentiation of institutional and normative cultural spheres
(Lash,1990; Urry, 2011) – in providing a phenomenological comparison of the
heterogenous ways tourism has shaped the two capitals. With reference to the Edinburgh
Tourism Strategy for 2020 and the Copenhagen case study in the 2018 UCLG Committee
on Culture report, I critically explore the pervasive impacts of postmodern tourism on the
performances of heritage and fitness in the two cities respectively, performances seen to
be enacted by urban planners, tourists and local residents. In doing so I seek to address
the curiously limited attention directed at how tourists actually use cities (Shoval, 2018),
wherein my experiences provide support for Urry’s claim that postmodern culture touches
the audience via its immediate impact, ‘through regimes of pleasure and affect’ (2011: 99).

6.1 - Edinburgh: The Heritage Capital
_______________________________________________________________________
Whilst Edinburgh is formally recognised as the world’s leading festival city (TEAM Tourism
Consulting, 2012), heritage tourism in the capital offers a year-round appeal. The reflexive
pre-occupation of urban planners with heritage is made clear in the following passage
from the city’s Tourism Strategy document for 2020:
‘It is essential to continually reinvest in existing products - most importantly, to maintain or
increase investment in those outstanding assets of Edinburgh that are fundamental to the
city’s unique competitive positioning as a player of global stature, particularly the
Festivals, Edinburgh’s World Heritage, Edinburgh City of Literature, the city’s unique
major attractions and the city’s conference product’ (ibid: 3).
The allusion to ‘global stature’ in this segment reveals the importance of heritage in
sustaining global networks, and therefore to Edinburgh’s marketing as a world tourism city
(Maitland and Newman, 2014). In addition to this, a passage from my diary, given below,
offers an insight into how the championing of heritage impacts upon mobility not just at the
global, but at the human scale also:
Edinburgh’s heritage was impressed upon me in a variety of ways. I felt an authentic
connection to the past through the Heart of Midlothian: the guide got a member of our tour
group to spit on it – a heart-shaped mosaic in the ground – after explaining to us the
history of the tradition that dates back centuries. In the following days, I found it
fascinating to watch certain locals performing the same act as they passed the Heart.
Elsewhere, in the claustrophobic Writer’s Museum, I found myself as one of many
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engrossed in the artefacts of Robert Louis Stevenson’s life. Whether it was by playing old
video games in the Museum of Childhood, or taking part in the interactive exhibit on the
ground floor of the Scottish National Museum, the perpetual passion for display in the city
translated itself to me in forms shared openly with other tourists and local residents:
through a sense of play, learning and excitement.

Figure 20: I tentatively feel for creatures in the Scottish National Museum

Whilst the interactive exhibits such as the one pictured in Figure 20 show progress in the
city’s targeting of ‘new technology to enhance visitor’s understanding and enjoyment of
visitor attractions’, the centrality of Old Town to my account above implies that there is still
improvement to be made in another of Edinburgh’s future challenges, namely ‘extending
tourism’s footprint in the city’ (TEAM Tourism Consulting, 2012: 15).
Overall, despite there existing a distinctive difference between authentic history and
heritage, my account above shows how Edinburgh’s museums and attractions translated
a strong sense of lineage and inheritance, taking on an ‘identity conferring status’ (Urry,
2011: 124). From watching people spit on the mosaic, to gaining knowledge of iconic
former writers and playing interactive games, my actions expose how tourists are
consuming the city in ways that are increasingly similar to local residents, and vice-versa
(Maitland and Ritchie, 2010). Thus, with Edinburgh in part becoming a museum of itself,
‘the boundaries between tourism and other mobilities and between tourists and the host
community are blurring and dissolving (Fainstein et al, 2003: 243).
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Copenhagen – the Fitness Capital
_______________________________________________________________________

Copenhagen, by contrast, has implemented fitness initiatives in a bid to foster shared
visions of ‘localhood’ (Richards and Marquez, 2018). This policy, adopted by Wonderful
Copenhagen – the Destination Marketing and Development organisation for the city – is
alluded to in the following passage from the 2018 UCLG Committee on Culture report:
‘The policy vision is for Copenhagen to be an attractive city, offering quality of life and a
sense of ‘edge’’ (ibid: 57).
The principal way I sensed this vision was through the city’s widespread provision of
outdoor sports and adventure facilities, as I narrate below:

Everywhere I walked there was some trace of the city’s devotion to health and fitness. I
passed countless joggers on the harbour, elderly crews canoeing down the river and BMX
cyclists trying out the precarious-looking water-front ramps. Being sporty myself, I couldn’t
help trying out as many of the facilities as possible. Amongst other activities, I had a go on
the tomb-stone-like climbing walls and couldn’t resist a bounce on the outdoor

Figure 21: A handful of the sporty activities encountered in Copenhagen
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trampolines. As I sat watching children and adults alike enjoying the trampolines after me,
I felt a real sense of that almost untranslatable Danish expression for warmth, well-being
and intimacy brought to my attention in one of the guidebooks: hygge.
As my diary entry makes clear, by physically trying out many of the outdoor sports
facilities provided for both tourists and locals, I began to kinaesthetically experience not
only the sense of ‘edge’ they afforded to the built environment but also the quality of life
benefits they transferred (Paterson, 2009). Whilst therefore serving as an effective means
for realising Wonderful Copenhagen’s policy vision; through our shared use and
enjoyment, such urban design strategies helped to also engage me more deeply in the
local sensibilities, forming ‘a place where the differentiation between destination and home
is one and the same’ (Richards and Marquez, 2018).
This chapter has encouraged reflection on how the development of symbolic and
functional spatial attributes in the two cities, here discussed under the themes of heritage
in Edinburgh and fitness in Copenhagen, is being realised through the performances of
locals, tourists and urban planners (Maitland and Ritchie, 2010). My enjoyment and
thorough engagement with the activities described suggests that these particular tourism
strategies are proving effective in both cities, at least from a visitor’s perspective. More
importantly, through the angle of tourism this chapter has uncovered that neither body nor
place is pre-cultural; as Feld and Basso (1996: 46) elucidate, ‘just as place embeds space
from the bottom up, culture penetrates place from the top down’. The question of how far
tourism has contributed to urban re-imaginings is thus a complicated one: in the
postmodern world the task of delineating tourism is much harder and the processes of
‘touristification’ can by no means be attributed exclusively to tourism (Shoval, 2018).
Resultantly, whilst the phenomenon has inextricably shaped Edinburgh and Copenhagen
in a variety of ways, bounding tourism off as a differentiated activity is fraught with
incoherence and the demands and mobilities of tourists can no longer be easily separated
from those of city residents and other users of cities (Lash, 1990; Maitland and Newman,
2014).
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Chapter 7 - Conclusion
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7.1 - Project Overview
_______________________________________________________________________
In tracing the journey from embodied sensuous experience to theoretical and critical
insight, this dissertation has opened up numerous parallels between tourist and academic
practises. From the trips into the ‘field’ of Edinburgh and Copenhagen to the gathering of
primary and secondary material, and finally the presentation of this experience through
the use of photographs and stories, tourism and academia produce a shared knowledge
about both ourselves and the world (Crouch, 1999). The tourism phenomenon has thus
been revealed as a highly pertinent topic within the discipline of geography, capable of
expanding our awareness of the symbiotic relationship between reflexive stagings and
corporeal performances.
A phenomenological approach to the study of tourism has been shown to involve taking
on a dual role as both participant and observer. By re-inserting the body into geographical
research – as, after all, ‘embodied senses of place are difficult to observe from a distance’
(Law, 2014: 715) – the researcher is usefully resituated amongst real people in real cities,
and therefore seamlessly placed to experience the intimate and personal relationships
inflected by the physical and cultural landscape. Through the method of observational
auto-ethnography I was able to explore the two cities in a perpetual state of openness to
sensory stimuli, with my spatial perception in turn shaped by a range of performances and
the material affordances of the built environment.
My interactions with primary and secondary materials relating to Edinburgh and
Copenhagen have revealed how the formulation of perspectives, behaviours and
expectations by the tourist are crafted through a global network of images and information
(Maitland and Newman, 2014). Likewise, traditional ‘touristed landscapes’ within the two
cities, explored by participating in tours and tasting experiences, have been shown to
leave distinct impressions of place through the joint workings of marketing ploys, in-situ
performances and the conscious ‘theming’ of the environment (Urry, 2011). Particularly
apparent within these environments was the ways in which a self-reflexive engagement
with sensuousness enabled such tourist lures to develop enticing and exciting spatial
attributes.
A psychogeographical approach, wherein I let my derivés succumb to sub-conscious
desire, has shed light on the sensory mechanisms through which both the roadside
experience and the topographical features of the urban environment affect spatial skill and
therefore place familiarity. Likewise, the comparison of two distinct cultural districts – in
Old Town and Christiania – has further uncovered the ways in which places are interlaced
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by sensory assemblages, analysed with respect to the workings of sight, sound, smell and
the haptic system. Finally, the impacts of postmodern tourism have been critiqued in
relation to select tourism planning strategies for Edinburgh and Copenhagen, wherein
contemporary tourism practises are seen as driving urban re-imaginings by dedifferentiating the experiences of local and visitor, and ‘touristification’ viewed as a rapidly
growing and globalising process – involving locals, visitors and urban planners – which
cannot be attributed to tourism alone (Shoval, 2018).
Comprehension of the tourism phenomenon thus entails a theoretically and
methodologically diverse approach. My findings, in conclusion, advocate a
conceptualisation of tourism within geographical research as an all-pervasive performance
demanding a multi-scalar analysis, through which novel understandings of the self can
emerge.

7.2 - Future Research
_______________________________________________________________________
Future studies should expand upon the ways in which primary materials and technological
mediations act as extensions of the human body. Even though the maps and leaflets I
procured did entice me to circulate and interact with space in ways I otherwise may not
have done, a more thorough engagement with cartographic representations, for example,
may have opened up broader insights into their variously controlling and empowering
potential within auto-ethnography. Additionally, the potential of virtual travel for
augmenting sensory experiences, as evinced by Rossetto (2012), should be further
explored in forthcoming work.
Whilst my research has contributed to efforts in overcoming the ‘impoverished notion of
comparison’ within multi-local studies (McFarlane, 2010: 728), the nature of this project
presages that critical conclusions cannot be drawn without the risk of essentialization.
Without detracting from my project’s phenomenological contribution, therefore; to
embolden my critical standpoint, future studies should seek to combine contemporary
theory on comparative urbanism (Nijman, 2007; McFarlane, 2010) with more extensive
methods of data collection – potentially involving longer stays, repeat visits, surveys and
walk-alongs – to probe even further into the heterogenous performances of space and
place by the tourism phenomenon.
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Appendices
________________________________________________________
Appendix 1:
I have spent all afternoon at Visit Carlsberg.
Touring the production zones was a real
assault on the senses: first I was surrounded by
the malty, earthy smells of numerous, churning
wheat machines, and then I was quickly
transitioned into the sweaty, manure-like smells
of the farmyard as I stroked the stable horses.
This stench was eased by the sweet-tasting,
complementary pint of Carlsberg Dark. As I sat
there, listening to the electronic DJ set in the
courtyard, with the late afternoon sun just
creeping through, I was convinced it was one of
the best beers I’d ever tasted.

Haptic
Visual
Olfactory
Auditory

Original diary entry (left) and coded narratives (right), here colour-coded with respect to sensory relations
in order to identify the influencers on my tasting experience.
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Appendix 2:
Vesterbro – the Freedom Pillar monument commemorates the end of serfdom in Denmark in 1788, and
marks the start of Vesterbro, once a down-at-heel district known for its slaughterhouses and red-light area.
Some of the city’s trendiest clubs and restaurants have moved into the former meat-packing sector. One
must sample the local brew at Carlsberg Brewery1.
Stroget – Copenhagen’s most famous pedestrian-only street2. Caritas Fountain, dating from 1610, is the
city’s oldest3.
Kongens Nytorv – the ‘King’s New Square’ of Christian V – dating from 1680 and still the city’s largest – is
surrounded by impressive stately buildings4. Leaving by the southwest corner of Magasin du Nord, you’ll
arrive at Skt Nicolai Kirke (St Nicholas Church).
Gammelstrand – name meaning ‘old shore’, one of the two principal starting points for canal-boat tours5.
1. Must be a vibrant area; will be lively at night and worth trying the meat-packing area out for dinner.
Also, another indication that I can’t miss out on the Carlsberg brewery so I will find time to go.
2. Being the country’s most famous pedestrian-only street, it will probably encapsulate the cultural
feel of the city but be highly touristed. There will probably be lots to see and do there.
3. Some of the city’s oldest historical relics will also be here. Should be visually spectacular.
4. I expect this square to be grand and kingly, a central point for lots of gatherings and events.
5. Canal-boat tours are probably the best way of getting to know the city so I am eager to try one out.
Example of how the guidebooks were used to structure certain aspects of my experience, translating
to me both emotional and behavioural preconceptions.
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Appendix 3:

Route maps for days 1-4, Copenhagen and Edinburgh
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